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1]
The Problem




What is the problem? e

Aceessing reproductive and sexual health products can be difficult.

Many people face barriers to accessing essential reproductive care and sexual health products,
such as Plan B, birth control, and hygiene products. These barriers may include stigma around
these products, unaffordable costs, limited availability, and inconvenient store hours.

Unawareness of Supportive Resources

People may not always know where to find reliable information or support for sexual health and
reproductive care. This lack of awareness can be attributed to the stigmatism surrounding
reproductive and sexual health and a general lack of experience accessing sensitive products. &N
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User Research




Main Insight

When it comes to accessing reproductive and
sexual health products, people highly value
privacy , discretion , and affordability .

In order to design a kiosk that people want to
use, it is imperative that we create a kiosk
design that feels secure and
non-judgmental .




Secondary Research

About 45% of women experienced at least one barrier to reproductive
healthcare services in 2021, and nearly 19% reported at least three barriers [1].

Health kiosks make provision of services and supply of medicines cheaper , faster
and easier [2].

In a systematic review of studies on types of kiosks and services they provided (37
total in 2020), none mention reproductive healthcare [2].

[1] Adler A, Biggs MA, Kaller S, Schroeder R, Ralph L. Changes in the Frequency and Type of Barriers to Reproductive Health Care
Between 2017 and 2021. JAMA Netw Open. 2023;6(4):€237461. doi:10.1001/jamanetworkopen.2023.7461

[2] Letafat-nejad M, Ebrahimi P, Maleki M, Aryankhesal A. Utilization of integrated health kiosks: A systematic review. Med J Islam
Repub Iran. 2020 (5 Sep);34:114. https://doi.org/10.34171/mjiri.34.114




Wellness Vending Machines

This vending machine dispenses reproductive/sexual health products and is targeted
towards accessibility on college campuses. However, they do not explicitly secure the
safety and privacy of users and are obscure about locations.

SimpliChek

SimpliChek focuses on providing 24/7, discreet sexual testing for college students and aims to create

affordable health products. However, it does not indicate how it protects user privacy and how often it
is restocked.

CVS Pharmacy

This vending machine is stocked with convenient, on-the-go necessities not limited to
medicine. However, it has very limited locations and was more geared towards
dispensing general health care products.
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Validation
sSurvey

To validate our idea and better understand people's’
experiences with accessing reproductive health products
and contraceptives, we conducted a survey of




Top Accessibility Barriers

for accessing contraceptives and reproductive health products.

Stigma

35 out of 67 respondents _indicated that embarrassment or stigma of
purchasing products prevents them from accessing care.

Cost

28 out of 67 respondents indicated that cost of products prevents
them from accessing care.

Privacy

22 out of 67 respondents indicated that privacy concerns of
purchasing products prevents them from accessing care.




Guerilla
Interviews

To gain a deeper perspective of reproductive and
contraceptive accessibility struggles, we interviewed
community members and professional health advocates.




Key Interview Takeaways

identifying the most important issues for accessing sexual and reproductive health products

Safety

Ensure that people are safely and properly
using these products and encourage
seeking help from medical professionals.

Education

Some products have significant side
effects that people must be aware of
before taking them. Offering support and
educational resources is essential to
protecting the health of our users.

Privacy

Stigma can be paralyzing for taking action.
Protecting the privacy of our users ensures
their comfortability .



User Personas

To better illustrate who we are aiming to
serve, we created a primary and secondary
user persona .



Amanda Windsor

AGE

SEX

EDUCATION

MAJOR

LOCATION

STATUS

OCCUPATION

21

Female

3rd year at UC San Diego
Public Health

LaJolla, CA

Single, on dating apps

Barista (part-time)

11 Finding affordable, private, and
quick access to health
products shouldn’t be so hard
—especially on campus.

About Amanda

Amanda’s weekdays are packed with classes, part-time work, and
studying, leaving little time for errands. She’s single and often
uses dating apps, open to casual or serious connections, and
values the peace of mind that accessible contraceptives provide.
Planning ahead is key for her, but finding private, affordable options
for health products after hours is a challenge. Campus resources
are convenient but often closed when she needs them most,
leaving her to compromise on privacy, convenience, and even her
health needs.

Core Needs & Goals

A private place to access contraceptives and period products at
any time, any day.

Low-cost products that accommodate student budget
constraints.

.

Quick and easy access to essential products.

Feel confident and independent in managing her health without
fear of judgment or discomfort.

Frustrations

« Campus resources for reproductive health products often close
early, making them hard to access in an emergency.

Stores and campus clinics can feel uncomfortable for sensitive
purchases.

Health products are often expensive, which strains her limited
budget.

.

She sometimes feels judged when buying reproductive health
products in public.

Interests
Fitness%  Coffee =

Concerts #

Values
Privacy &

Self-care

Personality
Empathetic ¥

Self-reliant &

Independence

Balanced &=

Health & Wellness &

Practical 4~

Convenience

=

%



Samuel Torres

19
SEX Male
EDUCATION  1st year at UC San Diego
MAJOR Speculative Design
LOCATION La Jolla, CA
STATUS In arelationship

OCCUPATION  Freelance Artist

66 | just want to grab what | need
and get out without feeling like
everyone’s watching me.

About Samuel

Sam recently started college but is already busy with his courses,
developing his social life, and his freelance art side-hustle. He
values privacy and convenience, especially when it comes to
purchasing sensitive products. Living on-campus, he finds local
pharmacies inconvenient and often awkward for quick, discreet
purchases. Sam’s preference is for a simple, accessible resource
that doesn’t require face-to-face interactions.

Core Needs & Goals

» Aprivate way to directly access sexual health products on
campus without feeling judged or exposed.

» Anon-campus solution that saves time and eliminates the
inconvenience of traveling.

» Low-cost products to accommodate for his tight budget and
frequent purchases.

« Feelin control of his health decisions without discomfort of
others’ perceptions.

Interests

1 TDigitaI Art Q -’:Adventuring Q) ‘I:Reading & /

Thrifting

Values

 Privacy R:\; | Independence i) ( Practicality % )

~ Boundaries 8

Personality

T > i ) . TR 5 R =
{ Reservedﬂ’; - Conscientious + | Practlcaloor,i

' Self-sufficient 2

Frustrations

Limited on-campus options, with health services often closed
outside typical work hours.

High prices for products at local stores, which are inconvenient
and strain his budget.

Awkward interactions when purchasing intimate products in-
person.




Our Mission

We aim to design a 24/7 interactive kiosk at UC San Diego to
provide students with private , affordable , and discreet
access to essential reproductive and sexual health products,
reducing barriers and promoting well-being .



Interactive Kiosk



Kiosk Physical Features
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Attached vending
machine that has all
of the products ready
to be dispensed to
the user.

iPad stand that allows
users to interact with
the physical kiosk




User interacting with the
interface browsing what
products our kiosk has to offer.




User interacting with the
“vending machine” side of the
kiosk after completing all
steps to receive the item.




Kiosk Digital
Features

All users, regardless of
student status, are able
to browse and purchase

the offered products.

Ergerlondly

o %u%, Products

£
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E e

Information and Resources

Products

LogOut [>

D
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7%
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Need help with something? We're here with all of your essentials.

<Q Search... >

Filters = (SafeSex +> (Menstrua[Hygiene +> (PregnancyTests +> (Emergency Contraceptives +> (Over-the-CounterBlrthControl +> (Free

WG 1671480901

@ New Day”

(LevonorgesrelTabet)

Emergency Corlraceptive

New Day® Emergency $6
Contraceptive

Reduces chance of pregnancy after
unprotected sex. Not for regular

birth control.

o /

Condom Free

Provides protection against
pregnancy and STls. Available in

various sizes.

. /

@ Instock
i
=

Lubricant Free

Enhances comfort during intimate
activities. Available in water-based,
silicone-based, and hybrid types.




Kiosk Digital
Features

Access all of the
necessary information
for each product on the
product’s page.

Products  Information and Resources

& Back o Products

© Last estocked 12 hours a0
New Day® Emergency Contraceptive
Levonorgestrel Tablet, 1.5mg

Product Inforr

ation & Drug F:

D

Lorout B

alledor ff you ro currantly not on birth contrel

Directions

Sooner you take , the better it wil work..

professional o ind outf ou should repeat the dose.

Warnings

AIDS or other STDs.
00 ot use this product f you ar already pregnant (¢ wil not work)

0 10t s this produet for rgular birth control

Side effects.

+ Menstrualchanges
+ Nausea

+ Lower stomach (abdominal pain
- Tirocness.

+ Headache

- Dizziness

- Brestpain

+ Vomitng,

sk a doctor or pharmacist before use if you are:

These products may reduce the efectivenss of levonorgestrel.

Keep out of reach of children

away.

Other information

+ Do not s f carton i opan or blisor saalis broken or missing.
+ Store 5120° 19 25°C(68° 10 77°F).

Active ingredient
Levonorgestrel 15 mg

Inactive ingredients

Questions or comments?
For more iformation o to speak with 3 heaithcare professiona,cal:
1600206 7621, (Monday to Friday 1200pm ta 10:00pm PST)

More Products

Buy this product

$6

Quantiy: 1 =

In stock

Condom Free | | Pregnancy Test

O-Pil (Over-the-counter  $16
birth control)

| %

it contol il
ofering ofectve prognancy

NOC 16714-809-01

New Day”

(Levonorgestrel Tablt)

Emevgsm:y Contraceptive
T P —
Yot s it ol
e it o e Nevw Dy oo el
g

Contans 1 Table of Levonrgesre 1.5 mg

Buy this product

Note: You can only purchase 2 of this item per day.

| confirm that | have read and understand the product
description and drug facts provided.

Buy Product




Kiosk Digital
Features

Access all of your items
in your cart.

Y

]

Products  Information and Resources

Your Cart

To remove an item from your cart, swipe left and click the trash symbol.

sency Contraceptive
5mg
Jescription

Jsed to reduce the chance of pregnancy after unprotected sex if a
sontraceptive failed or if you are currently not on birth control.

Condom
Barrier Contraceptive, Single Packet

Description

Helps reduce the risk of pregnancy and sexually transmitted
infections (STIs] when used correctly.

Free

Logout B

Purchase Summary

x1 New Day® Emergency Contraceptive $6

o e Product removed from cart.
To undo this action, select the Undo Action button.

Total $6 To remove this message, select the Dismiss button.

X Dismiss © Undo Action

Checkout

3
-l

Logout B

Products  Information and Resources

Your cart is empty.

Suggested Products

Browse All Products




Products  nformation and Resources Logout B

Information and Resources

Need help with something? We're here with all of your essentials.

=8 Kiosk Digital
P Features

If you would like to save any of our resources, please enter your preferred phone number or email and we will send it directly to you!
Your information is protected and will not be saved once you log out or finish shopping.

Message and data ates moy apply.

Health and Wellness Support at Your Fingertips

We've curated a list of trusted resources to support students in managing their reproductive and sexual health.

Products  Information and Resources LogOut 3
° M Use the menu below to explore organizations and services tailored to your care preferences, from medical
AC cess in f orma t ion e
and health Support edical Support / We Send Resources Directly to You!

If you would like to save any of our resources, please enter your preferred phone number or email and we will send it directly to you!
. Planned Parenthood Health & Wellness Your information is protected and will not be saved once you log out or finish shopping.
Planned Parenthood health centers are here for you. Not sure if it's time to make an appointment? We'll help you figure it out.
Call or text: 1-800-230-PLAN

Se‘ l II el Sel‘ l( Ilrlgl Website: https:/ IR 123-456-7890 (v) Emai jdoe@ucsd.edk ( ,
jebsite: https: v
y D C€IED -

yo u rS e I f d eta i | S . Reproductive Health Access Project

The Reproductive Health Access Project (RHAP) trains, supports, and mobilizes primary care clinicians to ensure equitable

access to sexual and reproductive health care, including abortion. By centering communities most impacted by barriers to H ea lth a nd We llness Su p po rt at You r Fi nge rt i ps

care, RHAP fill critical gaps in clinical education and care delivery.

Call or text: 1-646-895-6464 We've curated a list of trusted resources to support students in managing their reproductive and sexual health.
Website: https://www.reproductiveaccess.org/contraception/ Use the menu below to explore organizations and services tailored to your care preferences, from medical

guidance to emotional support.

Logistical and Emotional Support v

Planned Parenthood Health & Wellness

This means getting to know your body and getting regular check-ups, as well as addressing any other issues that might pop up.
Planned Parenthood health centers are here for you. Not sure if it's time to make an appointment? We'll help you figure it out.

Call or text: 1-800-230-PLAN

Website: https://www.plannedparenthood.org/learn/health-and-wellness




Kiosk Digital

Features ¥

Easy scanning and & i
contactless payment

methods through a

physical card scanner.

Welcome, Triton!




Are you sure you want to log out?
The items in your cart and your information will be discarded.

Kiosk Digital
Features

End your session with
confidence that your
information is safe.

Are you sure you want to end your session?
Make sure you've got everything you need before ending your session! Your personal

Link to Figma Prototype
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Testing Process and
Participant Information

Since the hypothetical location of the kiosk is on
campus and students are our target audience, all of
our interviews were with current UCSD
undergraduate students .

Participants were given 6 tasks with varying pre-
and post-task questions to learn more about their
thoughts. The interviews were conducted in a
semi-structured fashion.

Our link to the Google Drive folder with our user
testing videos can be found here.




Tasks

Begin at the idle screen and proceed through the process of
identifying whether you're a student or non-student. If you're a
student, sign in using your PID or scan your student ID.

Navigate to the “Products” section from the home page. Select .
Plan B and add it to your cart. Then, browse the suggested USCI’S TeStEdO
products and add a second item (e.g., condoms). 3

Navigate to the “Information and Resources” section. Browse
the first subsection and send yourself one of the available
resources via email.

Go to your cart, and remove the second item you added earlier o o
Testing Site

(e.g., condoms). Undo the deletion and proceed to checkout.

Complete the purchase process using the “Tap to Pay” feature Starbucks at the UCSD Price Center

and proceed to the thank-you screen. .

From the thank-you screen, tap to return to the idle screen and |
prepare the kiosk for the next user. ® -




Significant Issues Revealed i XERL

about our digital interface during our 3 user interviews

All 3 users ignored the input fields for their contact information on the
Information and Resources page to send themselves resources.

All 3 users did not find the suggested products at the bottom of the Plan B
product page.

All 3 users attempted to remove the product from their cart using the “-" button
and were unaware of the drag-left to delete functionality.

2 out of 3 users _did not select the acknowledgement box before adding a
product to the cart or proceeding to checkout.

2 out of 3 users went further than the idle screen after completing their
purchase.



How we fixed it

“All 3 users ignored the input fields for their contact information on the
Information and Resources page to send themselves resources.”

» Differentiate the section’s visual design from the resources

» Add an error state to the button component that doesn't become active until you input a valid contact.

We Send Resources Directly to You We Send Resources Directly to You!

If you would like to save any of our resources, please enter your preferred phone number or email and we will send it directly to you! If you would like to save any of our resources, please enter your preferred phone number or email and we will send it directly to you!

Your information is protected and will not be saved once you log out or finish shopping. * Your information is protected and will not be saved once you log out or finish shopping.
lessage and data rates may apply

Message and data rates may apply.

This is a resource This is a resource

This is a resource description. It should be about 2-4 lines long. The less, the better. Please do not exclude important details. Just This is a resource description. It should be about 2-4 lines long. The less, the better. Please do not exclude important details. Just
trying to fill up space here. Insert text. trying to fill up space here. Insert text.

Call or text: 123-456-7890 Call or text: 123-456-7890

Send by Text Send by Email Send by Text Send by Email

Before validating contact information After validating contact information



How we fixed it

“All 3 users attempted to remove the product from their cart using the “-" button
and were unaware of the drag-left to delete functionality.”

Due to time constraints, we were unable to prototype the item disappearing when the quantity
becomes o. This interaction involves complicated usage of variables and conditional statements.

When the user enters the screen, the top item is animated to show the red trash button when they
swipe left. This signifies that the user can interact with the item by dragging it.

We also added a header “Your Cart” and subheader indicating how to delete the item.

New Day® Emergency Contraceptive

Levonorgestrel Tablet, 1.5mg

Description
Used to reduce the chance of pregnancy after unprotected sex if 3
contraceptive faled or if you are currertiy not on birth contro

$6

Condom
Barrier Contraceptive, Single Packet

Description

Your Cart

To remove an item from your cart, swipe left and click the trash symbol.
sency Contraceptive
smg

description

Jsed 1 recuse the chance of pregnancy after unprotected sex'f a
ontraceptive faled o if you re urrenly ot o birthcontrl
56

-1+

Condom

Barrier Contraceptive, Single Packet
Description

Helps reduce the risk
infections (STis] when

Ny
d Free

(i

fency Contraceptive

Product removed from cart.




How we fixed it

“2 out of 3 users did not select the acknowledgement box before adding a
product to the cart or proceeding to checkout.”

» Before the user checks the acknowledgement box, the “Buy Product” and Cart buttons are
greyed out (inactive state).

» Ifthe user tries to click the buttons in an inactive state, the acknowledgement box shakes
to draw the users attention and indicate that they must check the box to proceed.

- - - - - - - - - T T 0T~ 0

: [ 1 confirm that | have read and understand the product }

Buy this product Buy this product | description and drug facts provided. |
| |

| |

$6 $6 : Buy Product @ }
| |

| |

PP ae o | | confirm that | have read and understand the product |
QuantltY' 1 e QuantltY' 1 v | description and drug facts provided. |
Note: You can only purchase 2 of this item per day. Note: You can only purchase 2 of this item per day. : }
: Buy Product @ }

D | confirm that | have read and understand the product »&4 | confirm that | have read and understand the product | |
description and drug facts provided. description and drug facts provided. | |

| | confirm that | have read and understand the product |

| description and drug facts provided. |

| |

Buy Product @ Buy Product @ I \

: Buy Product @ }

| |




How we fixed it

“2 out of 3 users went further than the idle screen after completing their
purchase.”

Visually differentiated the thank you screen and idle screen by adding a button that opens an overlay
popup. From here, users can keep browsing or end the session.

Foster a stronger sense of confidence that their personal information is protected/not being saved.

Thank you for shopping with Thank you for shopping with 5
M Are you sure you want to end your session? W\W
o & You e beoreendingyour sessont our parsonat %/Z%

Tap to begin

sssssssss

A/

sssssss End Session



How will we fix it?

“All 3 users did not find the suggested products at the bottom of the Plan B
product page.”’

» Due to time constraints, we were not able to address this issue. Given more time, we would add a
scrollbar to the side of the screen or an arrow at the bottom indicating that the screen is scrollable.

Products  Information and Resources. LogOut [

& Back to Products

© Last restocked 12 hours ago
@ In stock
Condom O]

Barrier Contraceptive, Single Packet

Product Information & Drug Facts
Please read the fllowing information to ensure safety and proper usage.
Description

Helps reduce the risk of pregnancy and sexually transmitted infections (STIs)
when used correctly.

The scrollbar would likely go here.

Directions

Use a new condom for each act of sex. Pinch the tip to leave space for semen,
then roll it onto an erect penis.

After use, hold the base while withdrawing and dispose of it in  trash bin—do not
flush. Follow instructions for proper usage to maximize protection.

Warnings Buy this product

Allergies: Do not use if you have ever had an allergic reaction to latex. Free

Sexually Transmitted Diseases (STDs): This product does not guarantee 100%
protection against pregnancy or STis. Quantity: 1 v

tand the product

Condoms are intended for single use only. O EARSLN Si ot
O 1cont rstan
Other information description and drug facts provided.
Alternatively, an animated arrow could go here.




Next steps...

Continue iterating on our high-fidelity prototype based on pain points we
identified but did not have time to fix due to time constraints.

Conduct another round of user testing to gather feedback about our most
recent iteration on our high-fidelity prototype.

Add additional payment methods to accommodate all payment types .
Accommodate different sizes for products (e.g. tampons, pads, condoms, etc.)
Prototype the product filters to be fully functional.

Prototype a user flow for a user who is not a UC San Diego student or staff .




5 & 9
% O PR '\\: N \\
e L
r‘ R 3 ' o

Conclusion



Contact Information Acknowledgements

Jake Villasenor jrvillasenor@ucsd.edu We would like to give a huge thank
Marisa Kawakami mdkawakami@ucsd.edu you to the DSGN 100 teaching team

and the Makerspace staff for their
continued patience and support
Riley Sether rsether@ucsd.edu throughout the development of this

project!

Emily Nguyen emnooz7@ucsd.edu




Process
Materials



When prototyping our interface, we occasionally found ourselves
lacking inspiration and realized that the initial theme and mood didn't =
align with our vision. Reflecting on our first mood board, we found

[ ] . §
renewed inspiration in the bottom half, particularly drawn to the &

lna lavender and floral elements that conveyed elegance and calm. As we
developed the concept further, this direction inspired us even more,
solidifying it as the overarching theme for our design.

Mood [5°Y"
Board = -P

“When prototyping our
interface, we
occasionally found
ourselves lacking
inspiration and realized
that the initial theme
and mood didn't align
with our vision.
Reflecting on our first
mood board, we found
renewed inspiration in
the bottom half,
particularly drawn to
the lavender and floral
elements that conveyed
elegance and calm. As
we developed the
concept further, this
direction inspired us
even more, solidifying it
as the overarching
theme for our design.”
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Charcoal Detox Cleanser

ween

Designs we drew inspiration from,
ranging from overall theme and
aesthetic to specific tools and sections.

Crafted with Insight from Dr.
Emily Johnson, Renowned
Dermatologist

SkinnyGlow About Us Product FAQ Qg a
Ingredients v
MyCart 3 AllCart > Filter
How to Use v
) s02s
[E] Choose All Product 250
1300
[ Acne-Fighting Toner
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Inspiration for Kiosk

e Minimal

e Private

e Small to fit on table
or counter

e Interface with card
payment option

e Vending machine
support
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Paper
Sketches and
Prototypes




Sketches: Physical Kiosk

Initial sketches

Final sketches




Paper Prototype:
Physical Kiosk
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User Flow
Ideation




User Flow Ideation

User Flow Ideation

Idle screen
o Taptostart

~

. Student or non-student
e User indicates if they are a student or not

w

Student sign in
o User enters their PID (8 digit code followed by A) or scans their student ID card
on a physical card scanner
 Non-students skip this screen and go directly to the home page.

IS

. Home page

o Navigation bar on all pages starting here (logo, “Prolucts”, “Information and
Resources”, cart button, logout button)

e If the user clicks the logout button anytime throughout the prototype, an overlay
modal popup will appear where they can log out (deleting their information) or go
back to browsing.

« 2 main options on this page

o “Browse products”
© “Information and Resources”

5. Information and resources
« Users can input their phone number and/or email address at the top of this
section. Users can click “Send as Text” or “Send as Email” buttons under each
resource to send themselves resources if they wish. If they don’t want to do that,
they can contact the resources on their own device (information is listed).
e Each section has a header and subsections, where the users can browse
relevant i ion regarding the ion's subject matter.
o For prototyping purposes, only input actual resource information (total of 2
resources) under a subsection of the first section. The rest are
placeholder values

6. Products

o Kiosk offers the following products, free unless otherwise specified: plan b pills
($6), condoms, lubricant, tampons, diva cups, pads, pregnancy tets, opill OTC
birth control ($16 for 3 month supply)
There are filters that users can click, but not functional
The only products with actual dedicated pages are the plan B pill and condoms.

7. PlanB
A page with the following information about this product
o Image (with indicator for in-stock or not)

getting a feel for how it'll work

o

Price, quantity (max 2), check box acknowledgement that they read the
product info + drug facts, buy now button or add to cart button.
= Clicking buy now takes directly to the cart with that item
= Clicking add to cart button keeps them on the same page but adds
the item to the cart.
Product information and drug facts
Suggested products based on what the user is currently viewing.
u E.g. for this page, put the gpill birth control, condoms, and

oo

pregnancy tests.
8. Condom
« A page with the following information about this product
o Image (with indicator for in-stock or not)
o Price, quantity (max 2), check box acknowledgement that they read the
product info + drug facts, buy now button or add to cart button.
m  Clicking buy now takes directly to the cart with that item
= Clicking add to cart button keeps them on the same page but adds
the item to the cart.
o Product information and drug facts
o Suggested products based on what the user is currently viewing.
u E.g. for this page, put lubricant, plan B, and pregnancy tests.
9. Checkout page - items in cart

« Right column has a list of products that are in the user’s cart

o Users can increment or decrement that value (0 < x <= 2 items)

o To remove an item, users can drag the item to the left to show a delete
button. If the user does not take action, it reverts back to normal state. If
the user presses the delete button again, a notice that the item has been
deleted replaces the item. The user can dismiss this message and it will
disappear entirely (1 item in cart being deleted navigates to the empty
cart screen) or undo the action to bring the item back.

 Left column has a purchase summary with the cost of each item (if applicable,
“Free” otherwise) and the total price with a checkout button

10. Checkout page - empty cart
A notice at the top saying “Your cart is empty.” and offering 3 suggested products
with a "Browse all products” button beneath

11. Payment page
« kioskis “Tap to Pay” only (time constraints, sorry)
e Also says the total and a little graphic that shows a hand holding a card over a
“wireless” icon that is to the right of the screen on the physical kiosk.

12. Thank you page

 “Thank you for shopping with Essentially Yours"
o Tapping this screen takes back to the beginning of the idle screen.
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Low-Fidelity Wireframes

the very early stages...




id Fidelity Scereens

before pivoting our visual design direction
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High-Fidelity Interactions - 1

used for user testing

high fidelity prototypes -round 1  </>
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High-Fidelity Interactions - 2
designed after user testing based on identified issues

high fidelity prtQtyR
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checkout - ...
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Final High-Fidelity Designs

excluding the interactions
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Laser Cutting File

main kiosk body
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Laser Cutting File

vending machine component
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Laser Cutting File

device frame + tap to scan
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Laser Cutting File

engraved logo
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Building the
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Building the Kiosk

documenting the process




Final Interactive
Kiosk
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Storyboards




Storyboard -1

“accidents happen”

Sarah is having & romantic vignt with
her boyfriend. The nightescalates-and
Qs they Finish... they nd ovt tne

They musY pick up a Plan B! _Qg
its 1am and wnothing is open!
To be Mesk effesive Savan wwst

4oke W ‘bV\\SV\'\'\\

Togma they search what other options

ave availaple, since they now Saralh needs

to take it ASAP) They find the Plan ¢ kiosk and
Vick\y go 10 the clusest one!

The Plan( KI0SK

Using the 105k They are aloie to
ger heiv plan B thar nigwer
even when mosSt buisnesses

were closed!
o




Storyboard - 2

“i know, but how?”

Samuel has been interested in He knows which stores carry the

participating in safe and enjoyable sex products he is needs, but feels too

with his girlfriend. embarrassed to purchase them at a
store.

Samuel visits his nearest kiosk to
discreetly buy the products without
facing any embarrassment. They even
provide bags so you can discreetly carry
your products after dispensing them.

Samuel and his girlfriend are able to
enjoy themselves while being safe.



Storyboard - 3

“plan B to get plan B”

Oh no!! The condom broke an

Gosh it's so expensive. | Hayhe I sen chock the Qoadihingthere sthe
I need to geta plan B to avoid can't afford it | have 2 health kiosk if they ha've health kiosks on campus
getting pregnant!! dollars in my account!!!! whiet I neetl and seei] where | can get the
quality for a reduced products | need for freel!

price.



Storyboard - 4

“better safe than sorry”

Samuel and his girlfriend, Jen, have
recently become sexually intimate with
each other for the first time. Samuel
needs to wear a condom because both of
them are uncomfortable having
unprotected sex.

A moment of passion is interrupted by
the lack of condoms in Samuel's room.
It's nighttime and all of the pharmacies
near or on campus are closed, but even if
they weren't, Samuel feels embarrassed
buying sexual products.

Jen tells Samuel about the Plan C kiosk
she found the other day that dispenses
reproductive and sexual health products
at little-to-no cost! They run to the nearby
kiosk to go pick up condoms.

Samuel & Jen use the kiosk to get the
condoms they need so they can continue
where they left off. Thanks Plan C!







User testing questions § tasks

Flow 1: Starting Interaction and Login
Task:

e Begin at the idle screen and proceed through the process of identifying whether you're a
student or non-student. If you’re a student, sign in using your PID or scan your student
ID.

Post-task questions:
e Was it clear how to start the kiosk interaction?

e Did you encounter any issues with the student sign-in process?

Flow 2: Browsing Products and Adding to Cart
Pre-task question:

e What kind of information or features do you expect while browsing products in this
kiosk?

Task:

o Navigate to the “Products” section from the home page. Select Plan B and add it to your
cart. Then, browse the suggested products and add a second item (e.g., condoms).

Post-task questions:

e Was it easy to locate and add products to your cart?
e Were the suggested products useful or relevant to your selection?

Flow 3: Accessing Information and Resources

Pre-task question:

e If you wanted to look up resources for reproductive or sexual health, how would you
expect this kiosk to help?

Task:

e Navigate to the “Information and Resources” section. Browse the first subsection and

send yourself one of the available resources via email.
Post-task questions:

e Was it clear how to browse and send resources?
e Did the interface feel intuitive and informative for finding relevant information?

Flow 4: Cart Management and Checkout
Pre-task question:

e What do you think managing items in a cart should feel like on a kiosk like this?
Task 1:

e Go to your cart, and remove the second item you added earlier (e.g., condoms). Undo
the deletion and proceed to checkout.

Task 2:

e Complete the purchase process using the “Tap to Pay” feature and proceed to the
thank-you screen.

Post-task questions:

e How easy was it to modify the items in your cart?
e Did the checkout process meet your expectations?



User testing questions § tasks

Flow 5: Returning to Idle Screen
Pre-task question:

e What do you expect the process of ending your session and resetting the kiosk to look
like?

Task:

e From the thank-you screen, tap to return to the idle screen and prepare the kiosk for the
next user.

Post-task question:

e Was it clear how to return to the idle screen? Did you feel confident your session was
properly closed?

Additional Insights
Optional Follow-Up Questions (Overall):

e Were there any steps in the process that felt unclear or frustrating?
e How would you describe the overall experience of interacting with this kiosk?



User tes

User testing findings

° Based on the users
interaction, they suggest
that ‘add to cart’ should
show all the items in the
cart.

e  ‘Proceed to checkout’
button should also
appear

ing #1

Flow testing questions and tasks

Flow 1: Starting Interaction and Login
Pre-task question:

e What would you expect the process of signing in to look like for this kiosk?
Task:

e Begin at the idle screen and proceed through the process of identifying whether you're a
student or non-student. If you’re a student, sign in using your PID or scan your student
ID.
o Signed in by typinh

Post-task questions:
e Was it clear how to start the kiosk interaction?
o Yeah
e Did you encounter any issues with the student sign-in process?

o No

Flow 2: Browsing Products and Adding to Cart
Pre-task question:

o What kind of information or features do you expect while browsing products in this
kiosk?
o Aclear logical progression of tabs or buttons -> that one button leads to another.
Easy to use and intuitive.

Task:

e Navigate to the “Products” section from the home page. Select Plan B and add it to your
cart. Then, browse the suggested products and add a second item (e.g., condoms).
o Scrolls to add products, Plan B was generic so overlooked it the first time, added
items easily.

Post-task questions:

e Was it easy to locate and add products to your cart?
o Yes

o Were the suggested products useful or relevant to your selection?
o Not asked

Flow 3: Accessing Information and Resources
Pre-task question:

e If you wanted to look up resources for reproductive or sexual health, how would you expect this kiosk to
help?
o Tab or page for information

Task:

e Navigate to the “Information and Resources” section. Browse the first subsection and send yourself one of
the available resources via email.
o Found and sent really fast!

Post-task questions:

e Wasiit clear how to browse and send resources?

o Yes
e Did the interface feel intuitive and informative for finding relevant information?

o Yes, having it in a separate tab was helpful, easy to navigate, self-explanatory
e How to fill out information -> believes it was user error, not design flaw

Flow 4: Cart Management and Checkout
Pre-task question:
o What do you think managing items in a cart should feel like on a kiosk like this?
o Clear, add to cart should bring all the items in the cart to show up. Proceed to checkout button
should show up too
Task 1:
e Go to your cart, update the quantity of Plan B to two, and remove the second item you added earlier (e.g.,
condoms). Undo the deletion and proceed to checkout.
o *“'didn’'t make it leave the cart

Task 2:

e Complete the purchase process using the “Tap to Pay” feature and proceed to the thank-you screen.
o Was easy



User testing #

5 OMINTVRL: YRR
Post-task questions:
e Was it clear how to start the kiosk interaction?
o Yes, simple
e Did you encounter any issues with the student sign-in process?

o Noissues just the Ipad tapping not working lol

Flow 2: Browsing Products and Adding to Cart
Pre-task question:

o What kind of information or features do you expect while browsing products in this
kiosk?
o Looks like it gives sexual health products; menstrual products, contraceptives,
plan b

Task:

e Navigate to the “Products” section from the home page. Select Plan B and add it to your
cart. Then, browse the suggested products and add a second item (e.g., condoms).
o Haha doesnt know the generic plan b either, easily added to cart, couldn’t find
suggested products.

Post-task questions:

e Was it easy to locate and add products to your cart?
o Yes
e Were the suggested products useful or relevant to your selection?
o Didn’t know where the suggested products were, didn't know they could scroll.
Needs a scrolling bar or an arrow to indicate scrollability.

Flow Testing questions and tasks

Task 1:

e Go to your cart, update the quantity of Plan B to two, and remove the second item you
added earlier (e.g., condoms). Undo the deletion and proceed to checkout.
o Easily did it but wondered if there should be an undo button.

Task 2:

e Complete the purchase process using the “Tap to Pay” feature and proceed to the
thank-you screen.

Flow 3: Accessing Information and Resources
Pre-task question:

o If you wanted to look up resources for reproductive or sexual health, how would you
expect this kiosk to help?
o Tell them what websites or organizations they could go to, relevant phone
numbers or gr codes.

Task:

e Navigate to the “Information and Resources” section. Browse the first subsection and
send yourself one of the available resources via email.
o Easily found tab and sent themselves the information

Post-task questions:

e Was it clear how to browse and send resources?
o Yes, def
o Did the interface feel intuitive and informative for finding relevant information?
o Really like the loading animation
e How to make it more intuitive or obvious -> making it larger to emphasize hierarchy.

o Easily completed
Post-task questions:

e How easy was it to modify the items in your cart?
o Easy but confused about the undo aspect. If it goes to zero expects it to leave
cart. Didn’t know about the slide to undo
o A Makes sense but didn't think of it
o Brief popup that says swipe to delete
e Did the checkout process meet your expectations?
o Yes

Flow 5: Returning to Idle Screen
Pre-task question:
e What do you expect the process of ending your session and resetting the kiosk to look

like?
o Expectit to have a done / return to main menu button.

t and Checkout

Flow 4: Cart Manag
Pre-task question:

e What do you think managing items in a cart should feel like on a kiosk like t!
o Amazons checkout. Simple and intuitive. Would want it not to feel
commercialized or forced.

Task:

e From the thank-you screen, tap to return to the idle screen and prepare the kiosk for the
next user.
o Went all the way through to new user

Was it clear how to return to the idle screen? Did you feel confident your session was
properly closed?

o Not really no text that says tap to conclude, but it makes sense

o Yes felt confident, but a more prominent thank you would help

Additional Insights

(o]

| Follow-Up Q (Overall):

Were there any steps in the process that felt unclear or frustrating?
o Just a few steps where he didn't know what to do. Maybe some sort of signage or
indication wouldve helped
How would you describe the overall experience of interacting with this kiosk?
o Overall was intuitive and simple. Liked the feedback, overall good experience.



User testing #3

Flow 2: Browsing Products and Adding to Cart
Pre-task question:

e What kind of information or features do you expect while browsing products in this
kiosk?
o Not quite sure

Task:

e Navigate to the “Products” section from the home page. Select Plan B and add it to your
cart. Then, browse the suggested products and add a second item (e.g., condoms).
o Went to products, had trouble finding plan B again nobody knows the generic
name xD, Didnt add to cart the first time, didn’t add it to the cart the second time
o Adding the second item not from suggested products, just from the home page

Post-task questions:
e Was it easy to locate and add products to your cart?

o Yes it was easy but wasn't familiar with the names for generic Plan B
o Were the suggested products useful or relevant to your selection?

Flow 3: Accessing Information and Resources

Pre-task question:

Flow 4: Cart Management and Checkout
Pre-task question:

e What do you think managing items in a cart should feel like on a kiosk like this?
o Should be like other apps. Should have delete, remove, etc

Task 1:

e Go to your cart, and remove the second item you added earlier (e.g., condoms). Unc
the deletion and proceed to checkout.

Task 2:

o Complete the purchase process using the “Tap to Pay” feature and proceed to the
thank-you screen.

Post-task questions:

o How easy was it to modify the items in your cart?

o Super easy

o Different users could do the swiping, it was fine though
o Did the checkout process meet your expectations?

o Yes

e If you wanted to look up resources for reproductive or sexual health, how would you

expect this kiosk to help?
o Wants it to be informative, FAQ

Task:

e Navigate to the “Information and Resources” section. Browse the first subsection and

send yourself one of the available resources via email.
o Skipped filling in the email as well

Post-task questions:

e Was it clear how to browse and send resources?
o It was clear. Maybe put it in each section

e Did the interface feel intuitive and informative for finding relevant information?

o Yes

Flow 5: Returning to Idle Screen
Pre-task question:

o What do you expect the process of ending your session and resetting the kiosk
like?
o Reset to the starting screen

Task:

e From the thank-you screen, tap to return to the idle screen and prepare the kio:
next user.

Post-task question:

e Was it clear how to return to the idle screen? Did you feel confident your sessic
properly closed?
o Yes it was clear, felt confident

Additional Insights
Optional Follow-Up Questions (Overall):

e Were there any steps in the process that felt unclear or frustrating?

o Only with the tasks -> didn’t know medical terms for Plan B tablet
e How would you describe the overall experience of interacting with this kiosk?
o Straight to the point, intuitve






